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increase denotes year-over-year
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Growth Drivers

Criteo delivers personalized performance advertising at an extensive scale. Measuring return
on post-click sales, Criteo makes ROI transparent and easy to measure.

T
I |1 Reengineered Criteo Engine
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up to response within
15 million 20 milliseconds

predictions, per second

N served personalized ®

mobile ads for o
+43% growth
69% ' new client irgrease YOY
of our client base

90% client R oo 35%
‘ retention " of YOY growth from

existing clients

Revenue Growth Across All Geographies

Criteo’s global reach is
among the world’s top two,
per comScore, supported by
direct relationships with over
/7,700 premium publishers.

Growth in revenue ex-TAC, year-over-year

Record Return for Clients

| run rate
+ 8 8% annua rat
E increase in post-click D €1 blu-lon

sales in last 12 months mobile client sales

Key Business Statistics

Number of Clients: Direct Publishers:

Ly - 6,100 & o= 7,700
+564 this quarter «© +530 this quarter

Learn More

criteol..




