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To build this analysis, Criteo analysed 5 million Mobile includes both tablets and smartphones
online transactions from more than 170 UK

Sales refer to the no. of purchases
retailers over desktop, smartphones and tablets.

Conversion Rate = (No. of Sales) / (No. of Visitors

These findings are based on data analyzed for on website)
QI 2014, particularly for March 2014, except

those followed by an asterisk (*), which are . j
based on Q4 2014 data. Crl teO .




