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In order to build this analysis, Criteo analyzed - Mobile includes both tablets and smartphones
120 million online transactions from more than - Sales refer to the no. of purchases
500 US retailers over desktop, smartphones - Click-through Rate (CTR) = (No. of Clicks) / (No. of

and tablets. Impressions)

The findings and recommendations are based
on data analyzed for Q2 2014, particularly for

April - May 2014. Cri teo L o




