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SUMMER IS COMING

THE BATTLE FOR THE MOBILE TRAVEL THRONE

Mobile devices are disrupting the
competitive landscape between
suppliers (hotels, airlines, etc.) and
online travel agencies (OTAs)

%é, é§ in the digital travel industry.
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THE BATTLE FOR SUMMER BOOKERS

/ To win, each must play to its strengths!
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For more information, read the full report, “The Mobile Effect: Disrupting the Competitive
Landscape in the Digital Travel Market” brought to you by Criteo and Phocuswright;
all data based on a December 2014 survey of leisure travelers conducted by Phocuswright.
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