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****

* SEA Retailers data from the 18/06/15 to 16/07/15 compare to the average of the 1st week of June 15.

** SEA Retailers data from the 18/06/15 to 16/07/15 compared to the prior 29 days.

*** Handheld devices represent sales of mobile phones & tablets.

**** According to March 2016 data taken from our Indonesia retailer websites. Indonesia as a sample country representing a SEA trend.

If you would like to contact us, please email us at salesSEA@criteo.com.

Criteo analyzed over 1.5 million transactions from retailers based in Indonesia, Malaysia and Singapore on desktop, smartphones and tablets. The findings 
and recommendations are based mainly on data analyzed for Q2 and Q3 2015, particularly for June and July.
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