
Romantic Effects*

In the run-up to the holiday:

Feel the love before, during & after the holiday
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Smartphone sales grow 3x as much 

as desktop sales.*
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come from mobile devices.50%
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79% rise in sales completed 
using smartphones
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for last-minute purchases
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Items most often purchased alone:

Flying Solo

Items most often cross-purchased:
Made for Each Other

Greeting 
CardsChocolate
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Item baskets that also contain earrings:
Earrings Get a Lot of Love

Cross-Purchasing: A Love Story***
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for bigger baskets

*Compared to a baseline average taken from Jan. 15-21, 2016. For this analysis, Criteo analyzed close to 80 million transactions from 460+ US 
advertisers from desktop computers, smartphones and tablets from Jan. 15 to Feb. 14, 2016. Online sales refer to the total number of purchases on 
retailers' desktop and mobile websites (apps were excluded). **Data is from the February 2016 National Retail Federation (NRF) "2016 Valentine's 
Day Consumer Spending Survey" conducted by Prosper Insights & Analytics. 7,293 US internet users ages 18+ were surveyed online Jan. 5-12, 2016. 
The margin of error is +/-1.2 percentage points. ***Source: Criteo Sponsored Products Network Data, Jan. 1 to Feb. 14, 2016.

Methodology

If you would like to contact us, please email us at contactUS@criteo.com.


